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You will learn how to:

• Improve patient forms

• Dominate Google & avoid negative reviews

• Utilize low-cost & high-value marketing strategies
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Satisfied Patient helps doctors improve and control their online 
reputation to get you more new patients and retain existing patients.

Healthcare Reputation Management



You will learn how to:

Dominate Google & avoid negative reviews

• How online reviews impact you and your referrals

• How patients are searching online

• How Google search works

• The new referral process 
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Online Reviews Directly Impact You & Your Referrals 

• 91% of patients read online reviews to help make their healthcare decisions

• A single negative review can drive away 22% of patients looking for a practice/provider

• 1-star increase in your ratings can provide a 5-9% increase in revenue, per HBR

Patients
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How Patients Are Searching Online & How Google Search Works 

• Google controls a little more than 92% of the search engine market share worldwide 

• That includes 72% of the desktop market and 92% of the mobile search engine market

• Google reviews directly impact the visibility of your search engine rankings and patient trust

 Indexed the web & created a library
 Ranks the results based on relevance & 100’s of factors 
 Locations, keywords, links, freshness
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How Google Search Works: Google My Business Listing
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How Google Search Works: Google My Business Listing
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Reviews Drive New Patients, Revenue, and more.. 
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Reviews Drive New Patients, Revenue, and more.. 
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Patient Referral Process Has Changed

New Patient Referral Process

Old Patient Referral Process

Patients

Patients

Primary

Primary

Specialist

SpecialistGoogle SearchGoogle Search
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Satisfied Patient Invites You To:

• Avoid negative reviews and grow positive online reviews

• Stop losing patient referrals on Google

• Reduce at-risk revenue and retain existing patients

• Take control of your online reputation for your practice and your doctors
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AB Marketing 
Co

Accelerating Practices with Sales & Marketing Support



3 Low Cost – High Value

• Social Media 

• Email Marketing

• Inside Marketing 
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Social Media

• Social Media platforms generate awareness, 
engagement and action with both existing and 
potential patients 

• Helps build creditability in your field of expertise

• Patients are turning to Social Media platforms 
to seek referrals, advice and education

• Social Media is organic (FREE!)
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Allows more engagement and 
interaction with patients

Allows more engagement and interaction with 
referral partners and other healthcare 
professionals 

Great platform for sharing 
educational videos for both patients 
and other healthcare professional 
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Tips 
and 
Best Practices

• Content:  think SOCIAL!  Use real pics, video and 
GO LIVE! 

• Engage: comments, shares matter most

• Follow the 80/20 Rule, include a CTA

• Determine cadence, be consistent! 

• Repurpose content

• Preschedule Post to save time

• Have a Strategic 90-day Plan, follow it!
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Email Marketing   

• Generates awareness, engagement and action 
with both exiting and potential patients

• Allows for Nurturing and Building Relationships 
with both patients and referral partners 

• Enhances the Patient Experience

• Low cost and effective 

• YOU own the list
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Email Marketing – Frequency and Content 

• Monthly or Quarterly Newsletter

• Weekly or Bi-weekly touch point

• Promote Services (cash or 
elective procedures)

• General Reminders 

• Practice/Staff updates

• Special Announcements

• Value-Based Education
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Tips 
and 
Best Practices

• Gain permission:  Opt-in (digital or written)

• Include Unsubscribe Option

• Content:  think Generic! (marketing) 

• Follow the 80/20 Rule, include a CTA

• Determine cadence, be consistent 

• Repurpose content

• Make a Strategic 90-day Plan, follow it!
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Inside Marketing   

• The BEST marketing happens INSIDE the 
practice!

• Delivery a WOW Patient Experience 

• Train staff to leverage MORE from patients who 
already know, like and trust the doctor/practice

• Have systems and tools in place to help 
automate and streamline the process
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Ideas for Inside Marketing
• New Patient Experience Roadmap

• Appointment Confirmation Protocol

• Inbound Phone Script

• Referral Workflow

• Offer more elective services or cash products

• Ask for Testimonials
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Tips 
and 
Best Practices

• Train Staff to Close New Patient Leads

• Develop Phone Scripts and Talk Tracks

• Map out a WOW Patient Experience 

• Use systems/tools for Referral Workflow

• Education and Train Staff for Case Acceptance on 
elective services or cash products

• SELL products in your practice 

• Develop a Strategic Sales & Marketing Playbook
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Marketing CREATES the 
OPPORTUNITY to

GROW your Practice! 
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